
The
Wellbeing Calender



The Challange
At the moment the Wellbeing Calendar 

is an interactive PDF which, is not mobile 

friendly. This needs to be updated to 

ensure that this does not alienate the 

customer



Wireframes
Mobile



Wellbeing Homepage & nav

This page was has been designed 

to keep most of the details 

clean and clear as well as include 

elements which were previously 

linked to on another pages. 

Each block gives the customer a 

quick description of the campaign 

and the option to view more.  

The drop down menu gives the 

customer the chance to chose 

between physical, emotional, 

sickness absence and financial.



Wellbeing Key & video drop down

The “i” key remains fixed to the 

right side of the screen so that 

customers can always have a key 

which informs them of what each 

icon means.

Previously the videos and podcasts 

were linked on another page. 

They are now embedded into this 

page so that the customer would 

not need to leave. It is also in a 

carousel so that customer can view 

more than one video or podcast 

without it taking up to much space 

on the screen. 



Wellbeing Form

Forms were previously held on 

another page. This gives the 

customer another step in their 

journey. By embedding the form 

in  this page, you make the journey 

for the customer simpler and 

hassle free.

The button informs the customer 

when it has been pressed. This also 

informs the customer what will 

happen when they do press the 

button, “Show the form” or “Hide 

the form”

Associated company logos have 

been placed in the bottom right to 

inform to the customer that this 

company is part of this campaign. 

This prevents the block looking 

too cluttered.



Wellbeing drop down content & icon legend

Each campaign block has 

additional information which 

informs the customer about the 

campaign. 

Each campaign additional 

information would hold icons 

that informs the customer if the 

campaign has a pdf, podcast or a 

video. There is also a share button. 

When the customer presses on 

each icon they would be show a 

legend that inform them of what 

each icon is. 



Wellbeing drop down content social share

When the customer presses on 

the share button, a drop down will 

appear with the relevant share 

icons.  



Wireframes
Desktop



Wellbeing Homepage & nav

On desktop, the Wellbeing 

page has been designed to flow 

smoothly. The tab section has 

been design to be part of the hero 

section with the option to view all.

There will be 2 quarters shown 

on the page. The second quarter 

will be hidden until the customer 

provides the email address.



Wellbeing Homepage & nav

The “i” Key works the same way on 

desktop as it does on mobile. The 

key stays fixed to the right of the 

page so that it can always be seen 

by the customer when they scroll 

down the page. 

When the customer hovers over 

the icon in the event block, a 

legend will pop up and inform 

them what each icon means.

By embedding the form into this 

page, it makes it easier and quicker 

for the customers to fill out the 

relevant information. They can 

then can close the form box and 

move on to other events.



Wellbeing Homepage & nav

Embedding the videos / podcasts 

onto this page gives the customer 

the chance to see all relative 

media, without having to leave the 

page. 

The more information section 

gives the customer more insight 

into each event. This section can 

host a campaign / event image, 

more information text, what media 

is associated with this event, as 

well as the option to share this 

event on social media before you 

leave this page.



Wellbeing Homepage & nav

When the customer hovers over 

each icon, a legend will be shown 

informing the customer what each 

icon is.

When the customer clicks on the 

share button, social media icons 

will be shown. This gives the 

customer the chance to share the 

campaign on the relevant sites.



The Prototype

https://launchpad.animaapp.io/preview/oqNv0AA/desktop


